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IHRSA BOARD OF DIRECTORS

IHRSA's international board of directors sets direction for the association

and includes the world’s leading club operators. They, along with IHRSA’s
Public Policy Council and IHRSA’s diverse worldwide membership,
comprise a large segment of CBI’s loyal readership.

ArtCurtis: Chairperson
Millennium Partners Sports Club
Management, LLC

Boston, MA
millenniumptrs.com/
sportsclubs.cfm

Richard Bilton
Companhia Athletica
Sao Paulo, Brazil
ciaathletica.com.br

Robert Brewster
The Alaska Club
Anchorage, AK
alaskaclub.com

BrentDarden

TELOS Fitness Center
Dallas, TX
telosfitnesscenter.com

KilianFisher

Kilian Fisher Leisure Consultancy
Robertstown, Co. Kildare, Ireland
kilianfisher.eu

Scott Gillespie
SacoSport & Fitness
Saco, ME
sacofitness.com

David Hardy

Franvest Capital Partners
Edmonton, Alberta, Canada
franvest.ca

JasminKirstein

My Sportlady Fitness
Munich, Germany
my-sportlady.de

BOARD OF DIRECTORS 2011-2012

BillMcBride
ClubOne, Inc.
San Francisco, CA
clubone.com

Carol Nalevanko
DMB Sports Clubs
Scottsdale, AZ
dmbclubs.com

““CBI1S AGREAT PUBLICATION. It
Is clear, comprehensive and provides
a multitude of ideas and resources.
ltis amust read!”

~BillMcBride
President & Chief Operating Officer
ClubOne, Inc.

David Patchell-Evans: Ex-Officio
GoodLife Fitness Clubs

London, Ontario, Canada
goodlifefitness.com

Christian Pierar

De Fitness Organisatie
Oostakker, Belgium
fitness.be

Chuck Runyon
Anytime Fitness
Hastings, MN
anytimefitness.com

Kay Yuspeh

Elite Sports Clubs
Brookfield, WI
eliteclubs.com



istheworld’s leading, and most respected,
magazine for the commercial health and fitness club industry. With readersin 78 countries,
CBl givesyour company global exposure unmatched by any other trade publication. In addi-
tion, CBlis distributed at majorindustry eventsinthe U.S., Europe, Latin America, and Asia.
Byadvertisingin CB/and on IHRSA.org, you can put IHRSA’s global reach to work for you!

The health clubindustry continues to demonstrate remarkable economic resiliency.
Inthe United States, total health club memberships grew by 10.2% in 2010. Worldwide,
there are more than 133,558 health and fitness centers serving 128.8 million consumers.
Astheindustry’'s premier monthly magazine, CB/ provides your company with access

to thousands of dynamic, growing businesses.

IHRSA GLOBAL 25:
LEADING CLUB COMPANIES FOR 2011 GLOBAL MARKET SIZE & SCOPE
RANK & COMPANY COUNTRY LOCATIONS 0 ND . OTAL # NTA
1 Fitness First Group, Ltd. U.K. 492 0 R ENUI ) 0 B 0 BRER
2 24Hour Fitness USA, Inc. ~ US.A. 360 Europe $31,401,723,146 48,005 44,446,750
3 LAFitness International, LLC U.S.A. 360 North America  $24,031,904,000 38,332 58,088,100
4 Konami Sports & Life Co., Ltd. Japan 359 Asia $10,658,985,200 18,149 13,982,615
5  Bally Total Fitness USA. 300 Australia $2,330,750,000 3,210 3,070,000
6 Goodlife Fitness Clubs Canada 275 South America $2,448,133,757 24,086 7,173,990
; :e?fl_ﬂlgia' - Netherlands 265 Africa $54,778,483 1,776 2,010,920
uffield Hea itness
& Wellbeing Centres UK. 200 STotal $70,926,274,586 133,558 128,772,375
9 Virgin Active UK 194 ource: 2011 IHRSA Global Report
10 B-Fit Turkey 165
11 Town Sports International
Holdings, Inc. U.S.A. 164 CBI READERSHIP
12 Central SpOI"tS CO., Ltd. Japan 155 Presidents/Board, VPS, GMs 7,785
L Lt Lo ] €00, CEO, CFO, CTO, etc. 1,370
14 SATS Sports Club Sweden AB Sweden 146 Directors, Department Heads 5,085
15 Renaissance, Inc. Japan 104 Managers 6,055
16a Life Time Fitness, Inc. US.A 89 Sales/Marketing Staff 2650
16b David Lloyd Leisure, Ltd. U.K. 89
17 LA Fitness, Plc UK. 80 Total 22,945
18 Fernwood Women's
Health Clubs Australia 74
19 Fitness World Denmark 64
20 Gold's Gym International, Inc. U.S.A. 63 CBIDISTRIBUTION
21 Bannatyne Fitness, Ltd. U.K. 60 u.s. 20,095
22a Lifestyle Family Fitness U.S.A. 55 Europe 1,180
22b Lucille Roberts Health Clubs U.S.A. 55 Asia, Australia 630
23 Organizacion Britania Mexico 51 Canada 605
24 L&T Health and Fitness US.A. 48 Central and South America 215
25a ELIXIA Nordic AS Norway 45 Africa, Middle East & Rest of World 220
25b Bodytech Columbia 45 Total 22,945
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READERSHIP

CBIISTHE SMART CHOICE FOR ADVERTISERS
From August 2010 to July 2011, CBI captured 54% of the market
share amongthe three leading fitness publications.

inthe fitnessindustry. IHRSAmembersare the largestand most
profitable facilities in the world. IHRSA members are the owners and
decision makers and pay membership dues to receive CBland rely on it
to provide themwith information they can trust.

Distribution

Each month, IHRSA sends CB/to atargeted list of qualified club
operators and fitness professionals. As the leading trade association
representing the industry, IHRSA s in daily contact with more club
professionals than any other organization. Therefore, IHRSA has

the most complete, and up-to-date database of commercialfitness
facilitiesanywhere. In addition, eachyear, IHRSA hosts the industry’s
premier event - IHRSA’s International Convention & Trade Show, and
major eventsin Europe, Latin Americaand Asia - and adds thousands
of new qualified buyers to CBI's mailing list.

Buying Power

IHRSA estimates the totalannual revenue of the industry worldwide
tobe more than $71 billion. Further, IHRSAresearch clearlyindicates
that IHRSA clubs recognize the positive correlation between club
profitability and facility improvements. IHRSA members have
demonstrated awillingness toreinvestin their facilities even during
tough economic times.

The operators of IHRSAmember clubs are the “movers and shakers”

Fast Fact According

to IHRSA’s 2011 Industry Data
Survey, the IHRSA-member
facilities surveyed typically
spend $103,000 per year, or
4.4% of their total revenue,

on fitness equipment, office
technology, and facilities

and grounds.

MARKET SHARE

Club
Solutions
21%

CBI
Club YA

Industry
25%

Source: Inquiry Management Systems

Fast Fact

Every month new health

club locations join IHRSA,

the industry’s only global trade
association. For example,

in September 2011, Charter
Health enrolled all of

its 65 fitness centers into
IHRSA membership.

85% of readersare

eitherdirectly responsible
for, or have influence on,
their clubs’ purchasing
decisionsregarding fitness

equipment, services,
and supplies.

ihrsa.org/advertising

76% ofthe CBIreaders

surveyed plan to purchase
fitness equipment within
the next 18 months.

CBI Readers

ranked the IHRSA Trade
Show and CB/their top two
informational resources
when purchasing fitness
equipment or services.

M G

how they prefer toread CBI,
73% chose the print version,
while 22% prefer the digital
version. In addition, 19% of
respondents download the
full PDF to their computers!
Source: Online 2011 IHRSA survey.




CBIDRIVES TRAFFICTO MAJORINDUSTRY TRADE SHOWS
CBlis sentto qualified trade show attendees and prospects prior to major industry
events. CBlhas high-profile, high-penetration circulation atall IHRSA meetings

including the industry’s premier event, IHRSA's International Convention &
Trade Show (Los Angeles, March 2012).

CLUB BUSINESS —-—
INTERMATIONAL

Health « J!r
Efp"'lhw

CLUB BUSINESS ===
INTERNATIONAL = ___

advertising@ihrsa.org
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2012
EDITORIAL CALENDAR

Editorial Online IHRSA 2012 IHRSA 2012  IHRSA 2012 IHRSA Active Aging

Services Pre-Show Show Issue Post-Show Joining Forces
Issue Issue Network &
Community
Outreach
Certifiying Spa Products  Yoga & Pilates
Organizations & Services

IHRSA 2012 International Convention
& Trade Show Issues, Los Angeles, CA

March 14-17
Product Flooring Body Weight Fitness Functional & Interactive
Focus Training Testing Core Training  Technology
F.ILT. Extra Club Group IHRSA 2012 Total-Body Free Weights  Circuit
Management  Exercise Product Equipment Training &
Software Premier Selectorized
Showcase Equipment
=g BN BuyersMart BuyersMart
added Value
INTERSA ——
Bonus IHRSA 2012 IHRSAs
Distribution Legislative
Summit in
Washington, DC

F.LT. Extra
Listings/Sidebar

PRI Now 152011 Dec. 15,2011 Jan. 16,2012 Feb. 15,2012 March 15,2012 Aprl 16,2012

(PTETPTETRN Nov. 29,2011 Dec.27,2011 Jan.27,2012  Feb.28,2012  March 26,2012 Aprit 27,2012

LINDSEY Ad Reservation  November 11,2011

AGUIDETO THE
SEASON'S BEST.
FOOTWEAR

r Olympic

! VONN
\ 5& Material Due November 18, 2011

E-Newsletters| JANUARY FEBRUARY |MARCH APRIL - JUNE

‘Ways to
ENERGIZE YOUR
JWORKOU

Get Sir
EXERORES THAT INCREASE
BRAINPOWER

cBiNewsmonny [0 T P

HR Digest (m
EDITORIAL  Publishing CBI & F.I.T.
CONTACTS: Jay Ablondi Michele Eynon Craig R. Waters
Executive Vice President Vice President of Advertising Editor-in-Chief
of Global Products & Membership Sales c.waters@fit-etc.com
jma@ihrsa.org me@ihrsa.org

4 | ihrsa.org/advertising



GLOBAL
REPORT F.I.T. 2013
Global market IHRSA Group Business Descriptions  Club Industry  Facility Design Youth Fitness
reports and Global 25 Exercise & Products & and photos Show Exhibi-
analysis of Programs Services of all club tor listing with
the trends products and  booth #s
shaping the services.
industry Detailed
Locker Rooms Club Industry ~ equipment- Going Green/
Show Preview comparison Cost-Savings
charts. Plus:
New Product
Showcase
feature. F.I.T.
2013 is a
year-long
guide. o e—
aLOBA keport 2011
Profile Personal Nutritional Educational Complete Enhanced Member Weight
of leading Training Products Resources IHRSA Performance  Service Management LT
manufacturers Associate Training Enhancements & Nutrition g
& suppliers Member =y [
Directory ‘ i m :
Profile of Treadmills Fitness Bikes Multistations & Flooring Ellipticals & L“m.mmmm—..:-;!.
leading club Accessories Plate Loaded  Systems Lateral Motion -
companies Machines 77 =
worldwide
#1 Best Seller BuyersMart Distributed at  BuyersMart
on ihrsa.org/ Major industry
store! trade shows,
IHRSA, Club
Industry, etc.
IHRSA/ Club Industry  Athletic

Fitness Brasil

Show & Business Expo

Latin America IHRSA's
Conference & European
Trade Show Congress

August 3, 2012
August 10, 2012

TOBER NOVEMBER |DECEMBER

Get Active!
Jim Schmaltz
jpschmaltz@gmail.com

Global Report & E-Newsletters
Kristen Walsh
kwalsh@ihrsa.org

F.I.T. & F.I.T. Extra
Rebecca Maverick
r.maverick@fit-etc.com

advertisingeihrsa.org | 5



ANNUAL ISSUES

THE 2012 IHRSA GLOBAL REPORT
(PUBLISHED IN JUNE 2012)

Mailed as a specialannual supplement to CBI, The IHRSA Global Fast Fact The IHRSA

Reportprovides the only comprehensive overview of the international
health and fitness market. The exclusive market research contained Global Report ranked No. 1

inthisreportis usedto compile the annual IHRSA Global 25 listings
publishedin the July edition of CBI.

in publication salesin 2011
at IHRSA.org/store!

Supplement to Club Busines nterational

The IHRSA Global Report serves as a dependable perennial resource
forinvestors and the heads of major club companies worldwide.
Because it contains profiles of more than 240 club companies,

The IHRSA GlobalReportis closely read by the leading club operators THE IHRSA

andis a cost-effective way for advertisersto gain exposure to this GLOBWLREPORT 201 1
exclusive group of industry leaders. Alladvertisers in The IHRSA
GlobalReportreceive double points toward IHRSA's Associate
Member Point System (AMPS).

- - = . b supplierProfiles
Editorial support
foradvertisers

e s
» THE STATE OF THE HEALTH CLUB INDUSTRY

(COMBAT (martial =P MATRIX FITNESS
‘Success By Association’
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*The IHRSA Global Report contains a wealth of |
useful data.  keepitin my office year-round for |

easyreference.” b
~Chuck Runyon 11 e —
Co-Founder & CEO
Anytime Fitness

Founded: 1985

ihrsa.org/advertising




2013 F.I.T.BUYERS’ GUIDE (PUBLISHED IN SEPTEMBER 2012)

IHRSA's Fitness Industry Technology (F.I.T.) Buyers’ Guide is a valuable year-round
resource that's designed to simplify the purchasing process for club operators and
staff. The materialis organized by product categoryand accompanied by charts to
permit side-by-side comparison of product features—areader service unmatched
by anyother buyers’ guide in the fitnessindustry. The guide’s easy-to-read format
enhances the buying process, efficiently connecting suppliers with customers.
F.I.T.is a special supplementto Club Business Internationaland is mailed to all
subscribers. Published in September, F.I.T. is distributed at allmajorindustry
trade shows throughout the year, from the fall of 2012 through the fall of 2013.

“| look forward to reading F./.T. eachyear. It provides a fb’#g:il::neghartson_
comprehensive overview of all the new products and - Bikes
services available to me.” « Climbers
~ Scott Gillespie e Elliptical Trainers
Owner * Technology

SacoSport & Fitness i
e Treadmills

Fast Fact

Plus:
IHRSA member clubs and facilities spend at a much . At:]sexpan ded
higher rate than non-IHRSA member clubs. “New Product Showcase”

Source: IHRSA's Health Club Equipment Benchmarking Report « IHRSA Associate

Member Directory

Alllistings appearingintheannual £./.T. guide and the monthly .

“F.I.T.Extra” section of CBl are created and/or updated online P MR
at fitextra.com. AlLIHRSA associate member companies receive I | T

their own unique user name and password to access fitextra.com. e

Any questions relating to the use of this site should be directed to

Project Manager Rebecca K. Maverick, at r.maverick@fit-etc.com 2012 BUYERS

or+1781-544-3709.

““CBl provides a worldwide view of the industry.
The unique benefit of thisis it allows you to be even
prouder of local choices and even more confident
In picking products from large manufacturers.

LLEDE

ety
: .':wf

Everybody wins!™ i |
~David Patchell-Evans

Founder & CEO
GoodLife Fitness Clubs

advertising@ihrsa.org




GETACTIVE!
170,000+ CIRCULATION
GetActivel magazine isyour gateway to more than 170,000 health club

consumers. Distributed nationwide by leading health club companies,

including more than 1,600 Anytime Fitness locations, Get Active! can
positionyour brand prominently in front of club owners, health club

professionalsand members.

TheActiveLife |l exercise a rirness

& shows]

ALL IN THE l. 1
TIMING ...

o __.'

Give Your Muscles a Break
Haw foryour musles  musc

ccccccc

healthlubs.com SPRING/SUMMER 2010

4 nica PatEll;ich GET MORE
AN e CoPD 'Happy o
' Feet! ot e

| Choose the
| Shoe for Yo o ] O[‘Klpl[g;

You mayalso “Private Label” Get Active! with ‘
your company’s logo and contactinformation, | How
using IHRSA's high quality magazine as a marketing
toolto reinforce your brandimage withyour
clients and prospects.

FINDS

are available for new IHRSA members.

To learn more, e-mail Will Finn, wjf@ihrsa.org or call + 1 617-316-6755.

ihrsa.org/advertising




INTEGRATED

MARKETING OPPORTUNITIES

Advertising on IHRSA.org offers companies an exciting opportunity to reach health club
operators atone of theindustry’s highly valued sites.

IHRSA.ORG: THEPREMIERWEBSITE FORHEALTH CLUB OPERATORS

Theindustryrelies on IHRSA.org more than ever for the latest news, data and otherinfor-
mation about the fitness business. The number of page views continues to climb, and we
enjoy a high level of engagement with the site’s visitors. Most importantly, we're connecting
with ouraudience - primarily health club owners and operators - by giving them the best
and mostrelevant content available anywhere.

2011 HIGHLIGHTS
 Continued lastyear’srecord-breaking trend by recording more page
views than ever, with more than 307,000 in March alone.

* Thisyear, we passedthe 1 million page view mark earlyin August,
ahead of lastyear’s pace.

* EachIHRSA.orgvisitor spent more than 3 minutes on the site and
viewed 4.5 pages per visit, onaverage.

* Wesignificantlyimproved our positionin Google's search rankings,
with over 47% oftraffic being referred from search engines, as
opposedto30%in 2010.

* Trafficonihrsa.orgaveraged morethan 135,000 page views and
34,000 unigue visitors amonthfrom January to August 2011.

New for 20121 Larger bannerads & more
placement options available.

Enhance Your Presence with Video

Wanttograbreaders attention,and getthem
to click through to your website? Incorporate
video messagingintoyouradsinthe digital
edition of CBI, which is sent monthly via email
tomorethan 18,000 subscribers.

InFebruary 2011, videos were added to the
digital edition of CB/. By June, more than 26%
of readers said they were aware of, and enjoy,
thevideo enhancementsto CBI. Ask your
accountrepresentative for details!

advertisingeihrsa.org | 9



Product Profiles.

| Innovations | What's New
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73.2% of respondents rated
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Associate Profiles ey v . foaiewboteresusntesstimeby | 0L

Value Proposition*
An exclusive 2-page company profile.

Innovations

‘What's New 55 | FIT Extra

IIIRSA Report | Member News

| THRSA Report | Member News

Value Proposition Zumba Fitness, LLC

Tow san one company meet the needs of five million students, Iostructors win becausethy absluely

al 40.090 sites, in some 75 countries? This one has learned how love Mnlﬂvvw\" and \\pww‘v;lh«‘m
with a steady, lucrativ incomo. Partc
pants win hecauso they soe resulis and
Soialy oo lorward o axorcig,And

1999, colobrity fitnoss trainor  students taking lossons at over 40,000 - the Zumba brand continues to grow
locations in 75 countrie
us the largest bran
fitness program in the world." To date, truly rowarding work. We'ro
Zumba Fisness, LLC, based n Holly
€ali, Colombia. Perey. quickly teamed  wood, Florida, has soid more than four
with entreprencurs Alberto Perlman  millon of its DVDs worldwide Opportunit
2nd Alborto Aghion, and, in 2002 “We'e already seen that the Zumba
r- Perlman and Aghion secured  deal iy~ Strengths
largo infomorcial company t launch “The Zumba program’s greatest
10 concept natiomwide, resuling n the  strength i s evolution ino something
that's much more

passionato about the Zumba progeam.”

. - than a Hiness pro-
X Iriving Member Acquisition and Retention gram. For Zumba
=~ tatiract or
Q- ot e, g et Piman e GE Zumbs:

A3 - s, "Wa continually work on upgrading our tech- e andoninly ot
. m:vkelmg mateial, md edocaions ool o make X o them—the Zumba,

‘gl marc sy dombels T

lfe. Zumba onthusi- 8 ot the Zamba Comention, el s of hem.and il concne these
' THE ZUMBA Taunch o now programs: Adua | oloris 1o protetthe Zumba brand Our Annual Growth Rate.
ROGRAM'S Tumba, our new waler paood workout, | Wbt i o e 2007-2010-50,000t0
our fun-fled, dance- fneton thates I
GREATEST
based exrciso program for Kids. pe n a specifc structor’s name Projected Growth Rate,
STRENGTH IS

0 o
ehock on ther status. It aso allows them 2009: approximately 130%

TS EVOLUTION Challenges to find a listing of licensed Zumba

¢ ProectedGrowth e,

OSOMET Tight now, our biggest challonge 35 nsttuctors in thi area. Rl

NIOSOMETHING coping i he nsatabl domand pproximately 130%
THAT'S MUCH from international markets. Thero are  ~1on Feld feld@tnc com Emmuvezs 70 ull-time,
MORE THAN A et e i e loncing 60 part-time, 40,000+

a program in a now country. including instructors
HTINESSPROGIAY language, logistics, and communica- CBI Unsounn DOES ZUMBA

Clens- 60000 ocatons
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THEIHRSA ONLINE BUYERS’ GUIDE

Club operatorswill obtain greater awareness of your products and
servicesat IHRSA.org/buyersguide. Search by product categories
orcompany name. Includes direct link to your company’s website,
related CB/articlesand much more. For additionalinformation
contactadvertising@ihrsa.org.

Online exposure

IHRSA members canread and download eachissue of CB/—exactly
asitappearsin print —from IHRSA.org/cbi. Members can locate
specificarticles or topics using our online search engine. In addition,
CBI News is emailed to more than 18,000 readers at the beginning of

each month, allowing club operators worldwide to read CB/instantly.

In addition to IHRSA.org, digital editions of all IHRSA magazines are
also available at Scribd.com and Yudu.com—two major ePublishing
sites—generating significant additional exposure for advertisers
each month.

*Club Business Internationalis an essential
resource for my management team. It stands
head and shoulders above the other magazines
inthe industry.»

~Rick Beusman
President
Saw MillSports Management

HESA Buyers Crpnde

Selling a health club orfitness equipment? Have a new product or service to promote?
Aclassified ad in CBI's Marketplace is a great, cost-effective way to get your message out to the
industry’s key players. Place atextad orinclude a logo and add color for extra visibility. Discounts
are available fora multi-issue commitment. For more information, e-mail: classifieds@ihrsa.org

or visit IHRSA.org/classifieds.

ihrsa.org/advertising




CLUE BUSIHESS

““CBI’s cleaner, less cluttered
look enhances the overall reading
experience and allows meto
more effectively identify areas
that | encourage my management
team to review.”

~PatriciaA. Laus
CEO & Owner
The Atlantic Club

E-NEWSLETTERS

Expandyourelectronic outreach with IHRSA's cost-effective e-newsletters.

CBINewsis sent monthly to more than 18,000 executives and staff at health
clubsand wellness companies around the world. Itincludes highlights of the
currentissue of Club Business International.

HR Digest, powered by healthclubs.com/jobs, is sent monthly to more than
2,000 humanresources (HR) directors, hiring managers and general managers
with HR duties at health clubs and wellness companiesinthe U.S.and Canada.
[tincludesindustry HR news, articles on key employment-related topics, and
information and offers regarding IHRSA's HR publications and otherresources.
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\ ALIIN ALV

Fitness Business Latin America (FBLA]targets the
fast-growing Brazilianand Latin American club markets and is the official
magazine of the IHRSA/Fitness Brasil Conference and Trade Show, the largest
industry expoin Latin America, held eachyearin Sao Paulo, Brazil. FBLAis
publishedin Portuguese. For more information, contact Jacqueline Antunes

E MaAIS!

atja@ihrsa.org.
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® INTERNATIONAL HEALTH, RACQUET & SPORTSCLUB ASSOCIATION
q"ﬂsﬂ) Seaport Center | 70 Fargo Street | Boston, MA02210 USA

CONTACT Tel: 800-228-4772 (U.S. & Canada) +1 617-951-0055 | ihrsa.org | healthclubs.com
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ESTABLISHED IN 1981, the International Health, Racquet &
Sportsclub Association is a not-for-profit trade association
representing health and fitness facilities, gyms, spas,
sports clubs, and suppliers worldwide. The association’s
membership includes more than 10,000 clubsin 78 coun-
tries, along with more than 650 industry manufacturersand
service companies. [HRSA’s missionis to grow, protect,
and promote the health and fitness industry, and to provide
its members with benefits that will help them be more
successful. IHRSA offers high-quality publications,
websites, and educational networking opportunities

inthe major health club markets worldwide.
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REGARDLESS OF WHICH MEDIUM YOU SELECT, advertising
with IHRSA will help you achieve visibility among fitness
industry leaders. Your involvement with IHRSA will
allowyou to build lasting relationships for your business.
Because IHRSAisamember-owned association, all profits
areinvested backinto services for members and global
initiatives that foster industry growth.

FORRATE CARD OROTHERINQUIRIES E-MAIL:
ADVERTISING@IHRSA.ORG OR CALL +1617-951-0055

CLUB BUSINESS
INTERNATIONAL



